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INTISARI 

 
Kecelakaan lalu lintas di Indonesia didominasi oleh faktor manusia 

sebesar 92%, dengan mengantuk dan kurangnya antisipasi sebagai penyebab 
utama. Jalan Raya Narogong, Bekasi, tercatat sebagai ruas jalan dengan 
angka kecelakaan tertinggi akibat kedua faktor tersebut. Penelitian ini 

bertujuan mengembangkan podcast "SaveDrive ID" sebagai media 
penyuluhan keselamatan berkendara berbasis defensive driving dan 
mengukur efektivitasnya melalui analisis gap Gratifications Sought (GS) dan 
Gratifications Obtained (GO). Metode yang digunakan adalah Research and 
Development (R&D) model 4D (Define, Design, Develop, Disseminate). Tahap 
Define dilakukan melalui analisis kebutuhan terhadap 30 pengemudi di SPBU 
Pertamina Jl. Raya Narogong. Tahap Design menghasilkan podcast audiovisual 

dua episode bertemakan bahaya mengantuk, kurangnya antisipasi, dan 
strategi defensive driving. Tahap Develop menghasilkan validasi ahli materi 
sebesar 76,66% dan ahli media sebesar 94,28%, dengan rata-rata kelayakan 

85,47% (sangat layak). Tahap Disseminate menyebarkan podcast kepada 100 
responden pengemudi untuk diukur tingkat kepuasannya. Hasil analisis gap 
menunjukkan seluruh empat dimensi bernilai positif: kognitif (+10,87%), 

afektif (+8,20%), pelepasan ketegangan (+7,87%), dan integrasi personal 
(+6,00%), semuanya berkategori Sangat Memuaskan. Rata-rata skor GS 
sebesar 82,20% meningkat menjadi GO sebesar 90,43% dengan Gap Total 
+8,23%. Keempat kriteria keberhasilan produk terpenuhi, membuktikan 
podcast "SaveDrive ID" sangat efektif sebagai media penyuluhan keselamatan 
berkendara bagi pengemudi kendaraan roda empat atau lebih. 

 
 

Kata Kunci: podcast, keselamatan berkendara, defensive driving, 

penyuluhan, uses and gratifications 
 

 

 

 

 

 

 

 

  



vii 
 

ABSTRACT 

 
Traffic accidents in Indonesia are predominantly caused by human factors 

at 92%, with drowsy driving and insufficient hazard anticipation as the leading 
contributors. Jalan Raya Narogong in Bekasi is recorded as having the highest 
accident rate due to these factors. This study aims to develop a podcast titled 
"SaveDrive ID" as a defensive driving-based road safety education medium 
and measure its effectiveness through a gap analysis of Gratifications Sought 
(GS) and Gratifications Obtained (GO). The study employed a Research and 
Development (R&D) approach using the 4D model (Define, Design, Develop, 
Disseminate). The Define stage involved a needs analysis of 30 drivers at a 
Pertamina gas station on Jl. Raya Narogong. The Design stage produced a 
two-episode audiovisual podcast covering drowsy driving hazards, lack of 
anticipation, and defensive driving strategies. The Develop stage yielded 
content expert validation of 76.66% and media expert validation of 94.28%, 
with an overall feasibility of 85.47% (very feasible). The Disseminate stage 
distributed the podcast to 100 driver respondents to measure satisfaction 
levels. Gap analysis results showed all four dimensions recorded positive 
values: cognitive (+10.87%), affective (+8.20%), tension release (+7.87%), 
and personal integration (+6.00%), all categorized as Very Satisfying. The 
mean GS score of 82.20% increased to a GO score of 90.43%, yielding a Total 
Gap of +8.23%. All four product success criteria were fully met, confirming 
that "SaveDrive ID" is highly effective as a road safety education medium for 
drivers. 

 
 

Keywords: podcast, road safety, defensive driving, safety education, uses 
and gratifications 
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